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Marketers of any organizations, know that market research is vital before venturing into any market. Market research helps the marketing personnel not to lose sight of the needs of their customers. Market research helps the marketers to take back to the organization (Harley Davidson) the information that will help them produce products that are tailored to meet the customer's needs.  Market research assists in revealing the key aspects of the competitor's products, customer services, marketing strategies, and the target audience. The goal of the Harley Davidson carrying out market research will be to equip itself with the details it needs to make informed business decisions regarding start-up, innovation, growth and the 4 P's; product, price, place, and promotion. For instance, Harley Davidson Company will require to do market research to enable it to make an informed decision on starting the electric-driven motorcycles and vehicles (Hauer, 2018).
Types of Research that are best for Harley Davidson Company
The best type of research for the Harley Davidson Company is quantitative research.  Quantitative methods emphasize measurements and statistical, mathematical, or numerical analysis of data that has been collected. The data to be collected can be got by utilizing quantitative methods such as polls, questioners, and surveys (Harley-Davidson, 2018). In addition, the company can also manipulate pre-existing statistical data by use of computational techniques. The quantitative research focuses on collecting numerical data and generalizing it across groups of people. The company can also make use of qualitative research. Qualitative research is used when people do not know what to expect and helps in defining and developing an approach to the problem. The best qualitative methods to utilize for the case of Harley Davidson are focus groups and triads because the researcher will get firsthand information concerning the company's products.
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